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Abstract

Agriculture Department —Strengthening Agricultural Extension 2015-16-Social Media
integration with Karshika Vivara Sanketham Project for the effective utilization of information

Communication Technology for Agricultural Extension Management in Kerala-Administrative
Sanction accorded-Orders issued. '

AGRICULTURE (PLANNING A) DEPARTMENT
G.0.(Rt) No.1864/15/AD Dated, Thiruvananthapuram, 05/11/2015

Read:- 1) G.O(RY) No. 1625/14/AD Dated 03/09/2014
2) Letter No. TP (2) 13774/2015 Daled 22/07/2015 and 16/09/2015-rom Director of
Agriculture,Thiruvananthapuram
3) Minutes of the Working Group meeting held on 01/08/2015 and 17/09/2015

ORDER
As per letter read as 27 paper above,Director of Agriculture had
forwarded a proposal for Social Media integration with Karshika VivaraSanketham Project
for the effective utilization of In‘armation  Communication Technology for Agricultural
Extension Management in Kerala during 2015-16.
The main objectives are:-

To explore the potential opportunities of Social, Digital media, mobile and
interactive web service platform and to integrate those platforms for the effective inforni. tion
dissemination and advisory service among the farming community i Kerala by using
krishi.info portals a single window system for the convergence of al ICT Media tools like
email, mobile ‘bhone, féx and sccial media channels like Facebook, Twitter, Blogs.
Linkedln, Pinterest, Whalsapp, aMS, MMS facility being ceveloped as a  part of
‘KarshikaVivaraSanketham Project .

1. To promote Kerala based Social media groups for strengthening cyber extensicn
and to enhance production, productivity and profitability of farming in Kerala by
using krishi.info portal of “KarchikaViveraSanketham” as a center point and
integrating this to all other applications, web portals and social madia channa!s.
This will incroase the reach of axtension activides of {ha department through
maximum networking at different tiers lice State, District, Block and KrishiBhavar s.

2. Positive and proactive engagemeaat with Social media for dissemination of modern
scientific agricutural innovatisns 9 farmers and to bring mavimum regisiered
farmers to social media. In case f farrmars who arm not 2roficient 1-1 modern digital

technologics wnd Social Mediy, Laad farmer orom e . oup will be Jiven insantive

e s it ;



to spread new tecﬁno.logy to such farmers and interact with social and digital media
platforms. e

3. To attract, encourage and rﬁStivate NRIs, Ex-service men, youngsters, women and
professionals to farming in Kera'la and also self-help groups like Kudumbasree

4. To disseminate scheme infofmation, support from agricultural department and
assistance to group members for the development of agricultural sector in Kerala.

5. To encourage and motivate Social Media participants to provide agricultural support
services to farmers by providing cash prizes to best social and digita! media groups
and apps

6. To provide Training and connect farmers to authentic sources of information
regarding availability of quality inputs through social media participation to
encourage more people to adopt scienﬁﬂc farming in Kerala.

7. Toforma Digital Sena of experts consisting of “KarshikaVivaraSanketham” experts,
Agricultural Departmerjt officials, Techno savvy Master Farmers , Experts ,
Agricultural Graduates' and Postgraduates Students to Authentic information
Farmer engagement

8. To bring all the Agriculture base& online groups under the umbrella of the Web
Portal “Krishi.info” and mobile apps for farmers and department officials being
developed for “KarshikaVivaraSanketham”.

9. To.encourage agricéjitural department ofﬂcials- to participate in social media by
providing cash prize';. o

10. To train agricultural Deparlmer& officials in using social and digital media for
enhancihg the effectivenass of_ "extension and diésemination of information and
discuss about trending topics in the field of Agriculture.

11. To develop a social and d‘igitai media policy for Agricultural Department in
compliance with the guidelines of Government of India.

12. To get mal time response and feedback of schemes from farmars Tor effectively
planning, implementation and monitoring of schemes resuJlting in seamless farmer
experience. ' _ . _

13. To igentify and popularizé farmer level effective innovations and good agricultural
practices. _ ‘

14, To continuously improve the efficiency and effectiveness of service delivery of
Agricuitural Department with farmer focus by constantly engaging with farmers,
consumers, agrcultural expets, input’ dealers, students and all stakeholders of
Agricultural Dc—:\.-'at'.w;iment in Kerala :;nd to solve issues and complaints related to
service delivery by intograting with “KarehikaVivaraSanketham” web portal, mobile
spps and other purtals and applications devoloned for )f\.griculture Department by
FiTAK, NIC ard KALL

15, To helo farmers 0 adopt the best agricultural technolzgies available by constant

interaction with NRI farmers and intarnaticnal experts in this field and promote
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crowd sourcing more funding and technology from all over the world to local farming
community and groups with the participation of field level officers.

16. The proposed convergence .platform will function to promote the organtc agricultural
policy of the state by supportifig Good Agricultural Practices, Organic Farming, Safe
to Eat produces, ECOlOglCI—.‘iI Epgineering and Urban Agriculture.

17. To link existing e-governance tools -like farmer registration and Direct Benefit
Transfer data to the krishi.info portal to provide a single window system to get all
information at a single point. |

Social media usage in Agriculture: The four key areas of value are:

+  Networking (Farmer—Férmer}

Networking (Farmer-Farmer) via social media can reduce social isolation for farmers
and enable farmers & agribusinesses to meet and network with other fafmers.
agribusinesses and consumers domestically and globally .The tremendous power of
these emerging technologies enable interaction directly with people of influence
and provide farmers with a wealth of knowledge and ideas from a range of
authentic sources.

« . Technical Knowledge, Extension & Marketing (Farmer—Agricultural Department-
Scientists) .
New technology based soc:al media platforms are emerglng ac fundamental game
changer in the agricultural extenswn uandscape of Kerala. More than 750 million
people around the globe are on social netvgorkmg sites. In social media tremendous
amount of attention from millions of people and it can be used as an ef‘ective tool
for spreading modern scientiﬁcf agricultural ;;ractices. Agricuttural Depaitment has to
partner with all the stakeholders to further‘support this sector in strategically helping
farming and Agri business wjth how to best use social media for transforming
Kerala's Agricultural Sector. Tfhis Social web helps in cornecting with customers,
heari’ng,their slories, their ideas, farming methods —reogening the dialogue with
customers. . S ‘ =

» Engagement (Farmer-Agn Busmess-lnduotry Consumer)

~ -Consumers arent just learfung ac2ut food 'DFOdUCthl'l at local farmers’ marketls;

many are using social media to educate themselves and start family farming an

kitchen gardens and terrace gardens. Today, most farmers use the Internet through

-

- - cell nhones, emart phones, unfl‘_gerhap 3 even electroni- tahlets or notebooks. fut
| when it comes t¢ sosial media, many traditicnal farers sti! lag ke, That mezy
mean they ar2 missing great@pportunmes to interact m!“ ond eduscte the nuhis,
rotto menticn nmomcte thelr arms and their croducts. This project is &'20 intend:
o Lring lraditional Tarmess to soclal media th-ough thew friznasirelalivas who ard
using digital media.

- Crisis communication (Departme.t"“armerc)

o~
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In times of emergéncy this social media network can be effectively used to
communicate critical information to farmers,
Potential S.ocial Digital Medla Platfoyms used by the Farming Community in Kerala
i. FACEBOOK _

Facebook is enjoying the first position among the social media
platform. There are several Facebook groups actively working on the domain of Agriculture.
Their groups have made significant impact on the information sharing and knowledge
dissemination. Some of the krishibhavans have become the very active on the usage of
Facebook and it has created a high impact among the farming community.

ii. YouTube:A social media video sharing platform

YouTube is a video-sharing portal where users can upload and view
videos. The users do not need an account to view videos, only to post your own. The value
of using YouTube is that viewers with no knowledge of Agriculture can find the videos and
be directed back to relevant websites. As part'of KISSAN Kerala Project, IITM-K has
designed and launched a dedicated YouTube video channel in Agriculture.
(www.youtube .com/kissankerala). This channel has been launched as part of research
collaboration between 1IITM-K and Google India. Google has extended their technical help
in launching this branded agricultural video channel for Kerala. The relevant videos
produced under KissanKrishideepam are categorized and being uploaded into the online
vidco channel. Presently mors ‘than 300 videos are made available and hosted on the
channel and the project aims to make it a cedicated channel with more video contents, The
{elecasted contents of the krishideepam were made available through this channel. It
provides a video on demand servic2 for the farmers.

iii. Mobile hased Agriradvisory services(m-KisaanMobile Service Delivery
Platform)

Mobile or smart phoues are becoming an rssential cevice fer all
types of users irfespective of the age group.The custemized and lesation specific, local
language enabled content enables farmers to avert losses, imnrove yields and increase
informaticn felat‘mg to various agricultdral practices. _

iv. Mobile App — the dynamic mobile based services
‘ Mobile Apps are set of software applications, which have been
o:eveloped exclusively for mobile users. Mebile Apps are the potential strategic direction for
thz implementation of mobiie based services. ' '
v, Digita! Mediz

L3

veony the infivence - ciaital madia and Inte et a3 crossed all Lo
horriors ~f mealegrban bizees and iz besommiag the mrast powaridl ta31 i dedision rr.:.k?ng
and ifrmatios sharing in all the cecters inclizing farming e e gt e merte T
Vigeal Media ,Pfissan:?:sfhideepa“..".'.h"iﬁ Sodzest Service 'Meractive pori-’.ié and yeh

L R - 1 Lo R L It P S o = ™ H [ ] Fa - I B TN TR
L eond s e, Blog, s e Lkt Whaie ion Sa Madl) Sen it SNt ash.
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Major Recommendations and Action Points:-
* To conceptualize and -launch a  centralized social media platform
(Facebook, Twitter Blog, Linkedin, Whatsapp for Department of Agriculture through
krishi.info portal to network and seed the contents from other social media platform.The
centralized platform provides informazion and services which are more appealing and
credible to the farming community and will help all those interested to access such
information and services. The portal will act as a one stop"point for all the needs of the
farmer and the social media interactions alike. More over such a centralized platform help
to filter, supplement and manage the content according to the policies of the Department of
Agriculture and Government.

To promote and encourage the farming community to use various online
services created by Department of Agriculture.Due to the high rate of literacy and access to
internet and mobile penetration, more and more people are using web services for fetching
infermation and services at their own privacy and convenience. The mobile apps has
opened infinite opportunities to reach people, send messages, interact with them and
provide services in simple, customized and effective way. The availability of agricultural
technology and services in such a platform will surely motivate a large group of farmers to
use such online services.In case of farmers who are not proficient in modern digital
technologies and social media, Lead farmer from the group is given incentive to spread new
technolegy to such farmers and interact with social and digital media platform.

To encourage the officers for the production and distribution of location
specific, Agro ecological zone specific Digital Media conlents and share the same among
the fariners using mobile applications being developed by NIC for kisan.gov.in and other
portals and apps developed for Agriculture Department.Due to the digital format revolution
and availability of good quality digital cameras even in mobile phones, most of the
agriculturat field problems are already addressed and documented somewhere in the state.

To establish the extensive usage of mobile platform (m-kisaan) service by
the officers upto the Block level. THa existing system of m-kisaan message gatevsay can be
iatagrated lo the proposed po-ta! for oroviding text based services (o registerad fanmers
L3ing mobiles and popuiarize use by depatment officials up to block Level. To estzblish a
tearn cf officers to moniler and manage the social media interaction in the Department in a
-:ﬁ:ﬁrat&ed-*wsy with “KarshikaVivaraSankethany” This will help to moderate the dizzussicrs
iy social mediain a meaningful way which conforms to the technical needs and interest of
e Tarming community. Such &team of officials are ihecessary to properly manéga and
channelize the enormous data generated by these interactions. This is also necessary to
anavser the questions and provide service selutions {G the farming cornmunity without much
iiela:,';Tc' raohilize and develon pan?‘.!myat'n v2g farmer databasa for '5e prometion of sosial
rmadia miatforms with kisan.govin f2emer ragiziration portal and s Android anplicslions

Neing devaloped by NIC.
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An exclusive social media policy document for Department may be
developed. To provide guidelines for. the‘development of content and use of social media for
the dlssemlnatlon of technologies, megsages and provide services.A detailed social media
policy document to be prepared by.conducting a state Level seminar with all stakeholders
and experts.District level officers/PD ATMA may create district level facebook
pages/blogs.These pages/ blogs can be linked to the propdsed portal. The district can use
this page/blog for a variety of activities. )

Necessary capacity building program for the usage of social media platforms
may be conducted through SAMETI, NIC, ATMA call center, RA‘I:TC and HITM-
K.Conducting state level / District level workshop for department staff to create awareness,
develop skills for Dévelopment use and maintenance of social media tools for effective
service delivery and information dissemination and man power development. This is also
necessary for knowledge up gradation to adapt to the changes in technologies.

A reward system for the field level officers may be instituted, for managing
the effective usage of social media system in their Krishibhavans.By providing and
reimbursing funds for using data plans/ connectivity to encourage and motivate the
Department officials and Lead farmers/ Group Admins to effectively use the social media
and promote their creativity in a better way for the development of Agricultura: sector in
Kerala,awards for Best Social Media Groups/ Apps promoting Agriculture in Kerala,aviards
for best Department Officials using Sccial and Digital Media for Agricuitural Extension.

An effective monitoring mechanism for social media usage with the help of
“KarshikaVivaraSanketham”experts and Depariment officials. This monitoring i held to see
that the portal and its social media links are .worktn,g as expected and to initiate corrective
measures in case of non-conformities from the official policy of the Department of
Agriculture, Karala.

Action items fD_eliverables
Si. No | Action ¢

Agency Responsible

Creation and management of centralized Facebook
profile/page, Twitter , Linedin, an official blog and
Whatsappfor Department of Agriculwure with fitered
centent adminiswation fac:l'ty integrated to krishi.info
portal

Directorate of
Agriculture, iT
Oivision,
“KarshikaVivaraSan

Integration and netwerk building of Facebook pages of
State/District/Block and Krish:Bhavar with krishiinfo

w0 centralized ponal of “KarshikaVivaraSanketham”

Direciorate of
Agriculture, IT

peital Division,
| ln*@grauon and nctwork bubiding of Agriculture related “KarshikaVivaraSan
Social and Digital Media groups with convergence facility ketham” *

vetham” s

Use of krishi.info portal and re-cesign of Department
website with necessary integration of Social media and
YFPCK Vipanies, KarshikaKarmasena and Agro Service

Directorate of
Agriculture, T
Division,

/ Cuzniras for supn!y of innute lahoar ...l" hrm .z, chinery “warshikaVivaraSan
i . katham”
%'? i Gavoianment of Sosial medin aneblag mincrates Mobile | HTA-K under
l i Ann for Department of Agr wJ! s l Kissan Kerala |
s i : ' i Proiect '
i
R

| ATMA Call ‘,pntu,,

_(,-"



length vidéos, subject specific videos, audio materials KAU, NIC
and integration with Soctal media platforms like YouTube | HITM-K will continue

and Facebook of the Department to develop under
. . Kissan Kerala
Project
6 "KarshikaVivaraSankethamf' management and advisory SFAC
setvices ) & : :
7 Management of state level Mobile based information DOA IT Division

delivery through m-kisaan platform - PUSH and PULL SFAC
and voice based services (Voice clippings can be"
recorded at llITM-K)

8 Capacity building and technical skilt development program | SAM ETI, RATTC,
for managing social media platforms like Facebook, FTC, NEILIT
Twitter, Blog, Linkedin, Whatsappetc =
9 integration and cross linking }’seeding of other portal SFAC.
based services and web based services with krishi.info “KarshikaVivaraSan
portal and Depariment website. ketham™
10 Formation of State level monitoring team “KarshikaVivaraSan
ketham”, IT Division,
o NIC, KAU, IITMK

The KarshikaVivaraSanketham- Project of the Department of
Agriculture is envisaged to develop a single window system for the convergence of ICT
media tools such as phone calls, mobile phones, e-mall, fax and social media like Fage
book, Twitter, Blogs, LinkedIn, Pinterest, WhatsApp , SMS, MMS etc. Under this project an
amount of rupees five crores is set apart for appiication software, infrastructure

- development, operational and other expenses,

Knowledge management system is implemented in a crowd sourced
content generation platform. So that it can be updated by any person who has the
Inowledge. This way people can run the platform.The ultimate aim of the project is to
develop a “One stop information Hub™ for the Integration of ICT tools for providing
information and services 1o the farming community. To achieve thig, following develop:ng 1
cemponerds are proposedE- |

* Development of Applications to receive / fetch data from social media and
integration, creating Blog, FAQ ete. and related software.

* Hardware inciuding server, computers and accessories for the use of social and
digital media and ICT tools. '

+ Human Fecourca o rranage sceial media profile and monitor activation inn F8, and
reé,ponding' 1o tarmers’ querias inclusive of Management of ,
KarshikaVivaraSanketham, -

'i.';‘iizing service of Expeit panel for pi'cwiding propar and moél suitable enswar fo
the q:J-erfes raceived through social/digital and other tracitonal media in:luding
various referral stations.
* Infrastructure develépment for l<arshikc-;‘«'i"ara‘.ianketham for opatimum use of
- modemn digital technologies and sditable ambienpe for increased efficiency an

aifsciiveness.
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« Operational expenses such_ as internet charges, Phones, Networking, maintenance
of equipment etc

e

= Training and Publicity expenses for KarshlkaVivaraSanketham for enhancing the
‘knowledge, skill and attitude of all stakeholders.

Applications development proposed udder “KarshikaVivaraSanketham
+ Call Centre Knowledge Management System and CRM Software
* Integrated Agriculture Portal krishi.info
» Android Mobile App for Official Use
* Android Mobile App for Farmers in Malayalam

-

lication ing devel h nci
» Farmer Registration Android app by NiC
» Farm Extension Manager by KVK Malappuram of KAU
+ Mobile Apps of IIITMK.
Financial Qutlay
|. Development of an Agriculture Web Portal (krishi.info) for the convergence of various
social media including Facebook:

Operational Expenses earmarked for Integration with KarshikaVivaraSanketham
(Agricultural Information Hub)

Development of Applications to receive / fetch data from social media and integration,
creating Blog, FAQ etc. and related softwares

Hardware including server, computers and accessories

Human Resource to manage social media profile and monitor activation in FB, and
responding to farmers’ queries inclusive of Management of KarshikaVivaraSanketham

Utilizing service of Expert panel for providing proper and most suitable answer for thel
queries received through social/digital and other traditional media including various
referral stations.

Infrastruclure for KarshikaVivaraSanketham _
Operational expenses such as Internet charges, phones, maintenance of squipnernt etc
Training and Publicily expenses for KarshikaVivaraSanketham

Total Amount

(As per Government Order 1% cited sanction has been accorded for an amount of
2£.5 Crore 1o the SFAC and included in the project”KarshikaVivaraSanketham-Oru Viral

Thumpil™)
li. Incentives to best Social Media in Agriculture in Kerala including Agriculture related
Mabile Apps.
SLNo Prize Amount
-l : ¥ Prize - $25.000/- o
2 2Prize &15,000/-
"3 ' 3®Prize . 10,000/
T T Tolal 350,000 N

( rizé meney can be only used for promctmq agnicultural activities and 9xten~.nn

Cupdoedtind seminars, providing inputs, nublishing o-Tinas and promofing groun and
satieting of. procucls eiz)

l" 'rron*- as for offices of Agrlcuhure Deparlr"ent for using social med'a for extension,

!r‘ SNe ] Prize Amount {Rs)

- - ,

l 1 1¥ Prize 325,000

[ 2 2 Prize 215,000/~ T
§T‘ o A20re i ‘ - __._-_“_}_I_G_D\ _Ll..:._ e e
| Totalj F50.000)!-




Operational Expenses

SL
No

Component

L4

Numbers .

Amount (Rs)

1

Promoting use of Social Media among Departmen
Officials. Providing Rs 5000/~ each for data plan,
design , documentation, e-Zineg etc to 25 offices of
Agricultural Department )

25

¥1,25,000/-

Support to Lead Farmer /Master Farmers of
Padasekharasamithi  /Kerasamrakshana  Samithj
/Kurumulakuvikasanasamithi/Vegetable Developmen
Clusters etc proficient in the use of social or digita
media for sharing Good Agricultural Practices an
Success Stories with other Farmers of the Group an
for Krishi Bhavan . Incentive @ Rs 2500/- year fo
meeting data charges for internet use

1076 (Three
Lead Farmer
per
KrishiBhavan
and One for
KrishiBhavan)

#1,07.60,000/-

Support to Group Administrator from Social Medid
Group for sharing Good Agricultural Practices and
Success Stories @ Rs 2500/- year for meeting data
charges for internet use

50

¥1,25,000/-

IT Cell for design and distributing of standard
templates for use by depariment offices and purchasel
of mobile based wifidatacard for continuous updating
and interaction through social media and for other
activities for effective interaction in Social and Digita
Media.

F50,000/-

Social media promotions to get more target group

and publicity

<7,00,000

!

Total

%1,17,60,000/-

V., State Level Seminar and Exhibition on the use of Social Media for Agricultural

Development -Rs 3 Lakhs is earmarked for this component.

1 5L No ttem Numbers | Amount

| 1 |State Level Seminar and Exhibition on the use of Socia 1 _ | 5.00,000/
| Media

| Total ¥5,00,000/

Y1, Training .for Drepartment Stafi across the crganizatiori to strengthen customer service
irnovation and input delivery for agricultural extension to meet challenges and use
opportunities and adopt best t practices for Agricultural Development.

[SLNo| Training Numbers|  Amount
| 1 [Two day workshop for Digital Sena of officials @ of 2 31,50,000/4
I AartDept @ Rs 75,000/~ per training .
2 IDistrict level ong day training @ of R3- 20,000 pzriraining | 14 §2,80,000/ v
L : _ L Tolal 34,30.C0C! -
Abstract __ .
| .
5L rlo item Amount
i“"ibwi:n[:,Ie:'n'é‘ﬁigtion of KashikaVivaraSankstham (Agricultural £0000
| |information Hub)- Krishiinfo i X'53090000/
Nneent: Soci ia in Agricatture includi
tn-,ef:tsyes to best Social Media in Agricialture in Kerala including 50,000/
. _IMgbile Apps : ‘ |
3 {incentives for offices of Agricullure Depariment for using Sccia e
A o ) - B0, 060/
iedia for Agiculiurad Extension _

Onergtionzl Exponser

31,17,60,500/

sl Develsprent .

T

Stata vl Somirar and Exhibition on ina vso of Soctal Madiz for

?f%"f,oo.uo:y--'

|



6 [Training for Department Staff 34,30,000/
Grand Totaff 36,27,90,000/4

Amount already available under the praject KarshikaVivara
Sanketham Oru Viral Thumbil ((G.O.(Rt( No. 1625/14/AD < 50000000/
dtd.03/09/2014

L Balance Amount required 1,27,90,000/
The Working Group meeting held on 17/09/2015, has approved the
project proposal 'Social Media integration with Karshika Vivara Sanketham Project for the
effective utilization of Information Communication Technology for Agricultural Extension
Management in Kerala'subject to the following conditions:-
a. At least 250 registered traditional farmers per panchayath should be bought under this
scheme.
b. A group/cluster per panchayath should be identified to give support to other progressive
farmers on social media. , ‘ ‘
c. As a first step target in 300 Panchayats in which there are A grade cluster/Active
Agricultural Officers/Panchayaths having active Facebook Accounts.
d. An operational guideling by involving ATMAIIITMK Director of Agriculture, SAMETI etc
should be prepared.

Having examined the proposal forwarded by Director of Agriculture
and the recommendation of Working Group meeting held on 01/08/2015 and
17/09/2015,Government are pleased to accord Administrative Sanction for an amount of
Rs.127.90Lakhs{one crore twenty-seven lakhs and ninety thousand only) for the proposal
'Social Media integration with Karshika Vivara Sanketham Project for the effective utilization
of Information Communication Technology for Agricultural Extension Management in Kerala'
frem the head of account 2401-00-109-80(p),subject to the condition specified in the para
above.

_ The Director of Agriculture will draw and disburse the amount.

(By order of the Governor)
M. AYYAPPAN KURUKKAL
ADDITIONAL SECRETARY

To ;

‘ )he/Director of Agriculture, Thiruvananthapuram. _
" The Accountant General (Audit / A&E), Thiruvananthapuram -

The Secretary,Kerala legislative Asscmbly(With CiL)
Tre Finance Bepartment ' '
The Planning and Economic Affairs(CPMU) Depariment
The District Treasury Officer, Thiruvananthapuram.

_The Chief/Agri),State Pianning Board,Pattem, Thiruvananthapuram
Agricuiture(PB)Department(Vide Remark No.6932/PB2/201 5/IAD)
SiF, O/C.

Forwardse By Qrder,
"":,_'.'Iﬁh"—-"g: s
Sacion Officer.

reny to - The Private Secretary to Hon. Minisier( Agriy The Perscenal Secretary to
Fgricnitura Produstion Commizsionear/ The Porecnal Sacretary to Secretary(Agr)



