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INTRODUCTION
The E-Learning Program, “mMarket Research, |
Segmentation, Selection & Positioning”, has been |
formalized in a manner, by which aspiring
learners, can get acquainted with the meaningful
. ways how Market research is conducted, what are
| the steps and why research is important, for
. Business planning. It provides an outline of the
| factors that are investigated through market

|
|
%research and the factors that drive market
effectiveness. It gives ideas about some of the I
Research tools used for conducting Market
research.
The Program covers an overview of Market
segmentation, what are its benefits and
limitations, the factors effecting segmentation
‘| strategy, how to define markets and various
| segmentation bases and approaches. It also
t covers how markets are <elected, its critenia and
| how products are positioned, what are the
‘;various components and steps of product
; positioning. 1

METHODOLOGY

» The course has three  Maodules  with three
Aasesements Tests,

~ After completing 1 Madule: there is Troe/ False test,

+ After completing and 2 Nadule and ' Aedule:
there is VMOQ test.

» Passing in all three tests is compulsary for suecesslud
completion o the  Course  and for wselting e
Certificate.

MODULE-1: M ARKET RESEARCH

Market Research introduction

Why Market rescarch is important

Market research-information sources

Steps for undertaking Market Research and Report
Factors investigated through Market rescarch
Different types of Market trends

SWOT analysis and PESTEL analy sis
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MODULE-2: MARKE! SEGMENTATION-
PART 1

Market segmentation- packeround and overview

Dimensions of Market segmentation

\arket segmentation-Qptions and approaches

Factors affecting segmentation strategy

Renefits and Limitations of segmentation

Market segmentation S-T-P approach

Segmentation Planning
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WHO SHOULD ATTEND

. Professionals, students and recent graduates In the
fields of Marketing, Communication and Fine Arts

~ Marketing Executives, Marketing ~ Managers,
Marketing Directors, Business Qwners
Entrepreneurs
professionals in the field of Sales and Strategic
Planning

»~ Project Managers

~ Officials from Government Departments,
Universities,  Corporations, PSUs, Academic
Institations ¢te
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AMODULE-3: AMARKEL SEGMENTATION-
PART I

Segmentation Bases-overs iew

Segmentation bases explanation and examples

Segmentation Aineer (Roch)

Selecting target nurkets

Target Market selection criteria

~ Product pnﬁitiunin«_-,-m-:r\iuu
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| MAIN LEARNING

« To get acquainted with the overall concept of
Market Research

-« Information sources for Market research and steps
| » Factors that atfect market research

e Market trends

| o Overview of Market segmentation

. » Market segmentation approaches and Options

e Factors effecting Market segmentation

e Market definition

« Market Selection

e Product positioning approaches
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PO e-learning G ours brings (o vou the provisien 3

of learning while online fhe bost part is, vou don’t hase to
warry about the witets and sourity of dour content eaery
time. A~ sometimes, it nat possible Lo finish the entire
Lrariniege i one e A e-l earning Course hrings with it
the provision to start from where the learner Tefl the
training  last. Somptimes, the reason ipght e lack ol
internet connectivaty ur sumply the learner’s inahihity
contimue. But that doestt’t mean the learaer Iy 1o start
s,

W hat™s more? Your data w Ul be s hranized the et Time
you reconie 1 his onthne learning feature s hasically Tike a
oy sane hetween T olfline plaver and the LIS
which ersures thal vour progres n updated on the LMS.
Phus application helps the learner download ¢ fearning
content. Lhis enhanges uset eApeIIe and  eagagement
while supporting the auts-syachranization of the learacr™
pProgress.

0 a nutshell, the MO o bearmng ¢ ourse feature hrings i
4 multitude of heactits in the e-learnag sphoere 1 gives
masimm RO on the onesting o earning investment: 1
helps 10 enhanone the ad waer's Juarning expernence.
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i PROGRAMDME SCHEDU LE
| ONLINE REGISTRATION

Please click: https //bit ly/3aRe620
OR Scan QR code

! Registration Fees
Rs 1475/- all inclusive

of the course
A Ry T Tt

/;l’lht‘l' enquiries regarding Cour

may bea ddressed to:

Shri Rajesh Sund
Director (Economic Services)
Course Coordinaor
Ph.91-11-24607 303/
Q79UTNAT 13/98ORRI4T2

Fax: 91-11-24615002;
Email: rajesh.sund@ npcindia.goy.




